IN YOUR
CITIIN UTAH COMMUNITY
MESSAGE FROM LEADERSHIP COUNCIL CoO-CHAIRS

As part of Citi"s commit meneardpteasedddk i ng
provide these highlights of our efforts to address important issues in Utah. Building
on our company"“s near |ldyeade8hp, we wakrhardto f s
identify and respond where we canOuro o
community work in the U.S. benefits primarily low- and moderate-income (LMI)
individuals and families.

Citi Global Community Relations works in close coordination with the Citi

Foundation and with businesses across the franchise. Through partnerships with !
local, non-profit organizations, Citi continues to focus on areas that enable us to
leverage the strength of our c 0 mp a finaricial services expertise, global network 4
and local presence in communities all over the world. We promote: &
o the preservation and revitalization of neighborhoods, including extensive efforts Matt Allred
to mitigate the risk of foreclosure Senior Vice President,
Citi Cards

¢ financial education and asset building for individuals, families and entrepreneurs
¢ microfinance, microentrepreneurship and small business
e educational achievement and college access

e responsible environmental stewardship

We encourage and benefit from strong employee volunteerism, and engage in
ongoing dialogue with our non-profit partners, advocates and policymakers, to
understand our communi t Ouw&ommunity Relagionateach
brings tremendous experience, expertise and enthusiasm to bear on issues of
importance to the communities of Utah. We are grateful for your support and look
forward to continuing our tradition of service.

Sincerely,

William Burns

"‘\/\/1 g gp e M Area Director, Citi Financial

Matt Allred William Burns
Senior Vice President Area Director
Citi Cards Citi Financial

Citioés Utah Leadership Council

Matt Allred William Burns Dean Cottle Jon Hazelgren Heidi Toone George Wright

(co-Chair) (co-Chair) Senior Vice President,  Account Manager, Community Relations Community Relations
Senior Vice President,  Area Director, Citi Global Wealth The Student Loan State Director for Regional Director for
Citi Cards Financial Management Corporation Utah Midwest and Canada
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PROFILE

Citi has approximately 930 employees in Utah, with its largest presence in Davis County.

Citi Businesses in Utah

as of June 2009

Citi Cards CitiFinancial

Primerica

The Student Loan Corporation

In Utah in 2008, Citi business contributions to eligible organizations were approximately
$37,800 and Citi Foundation grants to non-profit organizations totaled $82,500.

AWARDS AND RECOGNITION

100% Corporate Equality Index
Human Rights Campaign (5th time on the list)

100 Best Companies for Working Mothers
Working Mother magazine (18th year on the list)

2008 Best Companies for Multicultural Women

Working Mother magazine

Top 50 Companies for Diversity
Diversitylnc magazine (5th year on the list)

2008 Diversity Elite 60
Hispanic Business magazine

Top 50 Companies for Diverse Managers to Work

DiversityMBA magazine

Top 50 Corporations for Supplier Diversity
Hispanic Enterprise magazine

Women Want t

Top 50 List of HAWhere

LATINA Style magazine (Named to the list every year since the list began
in 1998)

Top U.S. Bank

Ceres Report on Corporate Governance and Climate Change

2008 Affordable Housing Lender of the Year
Affordable Housing Finance magazine

Utah

2006, 2007 and 2008 Utah Work-Life Award
for success in balancing work and community life
Utah Division of Workforce Services

2008, 2009 Community Champion

(combined employee and corporate per capita giving of $100 or more)

United Way

(o]

Wo

1001

Mdé{xnj

AN Doceags gy 7 s
LS

S 'DAV[
blx luous s EDUC‘“ON

M o o

s e Gy
e

e

Citi contributions to the Davis Education Foundation
support scholarships for participants in the
organization"s Teachers

Pictured (L-R): Matt Allred, Senior Vice President,
Ci ti Car ds; Hei di Toone,
State Director for Utah; Brent Severe, Assistant
Director, Davis Education Foundation; Sheryl Allen,
Executive Director, Davis Education Foundation.

FOR MORE INFORMATIONE

Community Relations Director for Utah
and Public Affairs Contact

Heidi Toone

2195 North University Park Blvd
Layton, UT 84041

801-779-7110
heidi.n.toone@citi.com
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MAKING COMMUNITIES BETTER

Citi is actively engaged in lending, investing and providing services to make communities better in Utah.
Our tremendous network of employees and resources enables us to make a real, positive difference in

peopleds |ives. Citi works
develop innovative solutions to meet the needs of underserved people.

Commitment to Community Reinvestment

Citi, through its banking subsidiaries, has made a significant commitment to
meeting both the letter and the spirit of the Community Reinvestment Act (CRA).
The CRA was enacted in 1977 to ensure that banks help to meet the credit
needs of their entire communities, including low- and moderate-income
neighborhoods. Banks provide access to the financial services that permit
individuals and families to build assets and that enable the kinds of sustainable,
constructive changes — including stable homeownership and the development
of small businesses — that revitalize communities.

Citi“s commitment to ensuring access
and moderate-income families and communities involves long-standing
partnerships with key community groups and institutions. Our approach involves
providing financial products and services as well as opportunities to use those
products wisely. Our subject matter experts maintain knowledge of the
communities we serve, which enhances our ability to tailor our products and
services to the needs of those commur
offerings are provided to families, small businesses, communities and the
nonprofit groups and other institutions that serve them.

HOMEOWNERSHIP PRESERVATION

In response to the housing and mortgage crisis, Citi is diligently working with
leaders in industry, government and communities to develop innovative
programs and solutions to help homeowners in distress keep their homes. Citi
is an active member of HOPE Now, a cooperative effort among counselors,
investors and lenders to maximize outreach efforts to homeowners in distress.
Citi also is a national sponsor of the NeighborWorks Center for Foreclosure
Solutions, through which we are able to greatly magnify our outreach to at-risk
Preservation (OHP) in 2007, as the

borrowers and first-time homeowners.
Contact OHP: ohp@citi.com
. P website: www.mortgagehelp.citi.com
foreclosure crisis began to emerge. OHP, a

Citi established its Office of Homeownership

unigue partnership between Citi Global Community Relations and our Loss Mitigation
team, coordinates aggressive outreach to distressed borrowers; supports the training
of homeownership professionals in neighborhoods around the U.S.; and provides
guidance to Citi businesses involved in the development of work-out solutions for
distressed borrowers. In 2008, the OHP Team attended 106 events in 72 cities —
where team members met with close to 4,000 families — and worked with 18,240
borrowers to find foreclosure solutions.

st r ataadglocal adnipnofit wrganizationa to e r

Citi"s record of <co
is assessed by government regulatory
agencies, which rate our performance.
Citi has received the highest possible
rating—"“ o ut st anfal éachgf our
five banks.

BANK RATING

Citibank, N.A. Outstanding
Citibank (Banamex USA) Outstanding
Citicorp Trust Bank, fsb Outstanding
Citibank (South Dakota), N.A. Outstanding

Department Stores National Bank Outstanding

TARP

“The United States Government has made a
significant investment in major financial
institutions, including Citi, under the
Troubled Asset Relief Program (TARP). Citi
understands that TARP is about helping the
American people, and supporting U.S.
businesses and our communities. Our
responsibility is to put these funds to work
quickly, prudently, and transparently to
increase available lending and liquidity.

“The Government, on behalf of American
taxpayers, has invested in Citi. We have an
obligation to repay that confidence. We will
continue to work in partnership with the
Government to help put the economy back
on track.”

- Vikram Pandit, CEO, Citi

Excer pt ed TARPPmogréss Repdrt for

Fourth Quarter 2008 (2/3/09) Full report:
http://www.citigroup.com/citi/press/2009/090203a.htm

Citi also continues to focus on supporting
the U.S. housing market. Since the start of
the housing crisis in 2007, Citi has worked
successfully with approximately 520,000
homeowners to avoid potential foreclosure
on combined mortgages totaling more than
$50 billion. In the first quarter of 2009, loss
mi tigation solutions
lending businesses outnumbered
foreclosures completed by a ratio of more
than ten to one.
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Citi uses a variety of home retention work-out strategies toward creating a new
affordable and sustainable solution for the borrower. When it is not possible for the
borrower to maintain their home, Citi works with the borrower to minimize further harm.

COMMUNITY DEVELOPMENT

As one of the world"s | argest financi al
Foundation continue to provide capital with a long-term view of the interests of our
clients and the communities in which we live and work.

In 2008, Citi Community Capital provided financing up to $2.8 billion for affordable
housing and community revitalization projects in locations around the country.

Building Affordable Homes

Citi has contributed funds and enthusiastic volunteer support to Habitat for

Humanity in Utah for a number of years. In 2008, through a grant from the Citi
Foundati on, Citi"s involvement wtdake @tyx p ¢
Through volunteer labor and donations of money and materials, Habitat builds and
rehabilitates houses for families in need of decent shelter. The families invest
hundreds of hours in the building process, alongside the volunteers, and make a

down payment and monthly mortgage payments to reimburse the low cost of the
houses, which are sold to them at no profit and financed with affordable loans.

Cataloging Affordable Housing

Citi has contributed to Community Action Partnership of Utah to support its Citi volunteers paint a Habitat for
development of a database to track low-income housing across the state. The Humanity home in Ogden
database, intended for use by non-profit and state organizations, will help to

maximize the use of available affordable housing.

FINANCIAL EDUCATION Knowledge is your Greatest Asset™

In 2004, Citi businesses and the Citi Foundation made an unprecedented, 10-year, [ EINANCIAL EDUCATION [
$200 million commitment to support and promote financial education programs ‘ 2008 DATA ‘
around the world. Citi established its Office of Financial Education to lead the effort. Global u.s.
Through this initiative, Citi will touch the lives of millions of people by supporting Citi Foundation $22,408,980 $10,716,280

financial education that will help them achieve their dreams. Citi helps individuals,
families, and entrepreneurs learn to manage money effectively, use credit wisely,

and benefit from financial services to achieve their personal and business goals. Lives Touched 22,344,441 8,608,639
Citi Volunteers 13,092 8,776

Citi Businesses $5,504,623 $3,663,136

In Utah, Citi supports and participates in financial education programs for adults,
teens and children. Three to four times each month, Citi volunteers can be found in
schools in Davis, Weber and Salt Lake counties, teaching fundamental financial
concepts such as the basics — and importance — of savings.

In addition, Citi encourages collaborative thinking on the topic of financial education
among schools, non-profits and government entities. For example, Citi began an
annual series of Financial Education seminars for non-profit partners in Utah that are
engaged in adult financial literacy. The program, conducted at the Citi site in Layton,
encourages networking andthought sharing while trainirt
own financial education curriculum. Through the course, attendees are certified by

Citi to train others on the curriculum and are encouraged to use the materials as
needed in their programs.
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Citi is a member of the Utah Council on Financial and Economic Education, a group
led by Utah State Treasurer Richard Ellis. The council's mission is to encourage
financial fithess at all ages through education, awareness and easy access to
financial resources.

Banks in Action

The volunteer-led Banks in Action program — a national partnership between Citi
and Junior Achievement (JA) — teaches students about the banking industry
through classroom sessions and a simulated-banking competition. In Northridge
High School, eight Citi volunteers led four Banks in Action classes covering
fundamental financial concepts and the basics of how banks operate. Then, using
an online banking simulation game, student teams made the decisions involved in
operating a bank over time, applying operating strategies to compete for the position
of “Bank of Choice.” JA developed the
tool, with the participation of experts from Citi and support by the Citi Foundation.
The competition is a tiered, national program leading to a national finals. Citi is
proud of the accomplishments of the Northridge High School team, which succeeded
in becoming one of ten teams from across the country that will compete against each
other in the national finals in New York City in 2009.

/

Northridge High school students
strategize during the JA Banks in Action
North America competition in New York.

Financial Education Summit for Teachers

Citi is a member and is represented on the Board of the Utah Jump$tart Coalition,
which is comprised of more than 50 organizations, government agencies, financial
institutions, and corporations working together to improve the personal financial literacy
of Utah's youth. In October 2008, Citi helped present the day-long Utah Jump$tart
Coalition Teachers Summit. Teachers from across Utah learned financial fundamentals
and received training on teaching these concepts in the classroom. Volunteers from Citi
taught a workshop in which they presented a variety of tools and resources developed
by Citi that can help make learning financial concepts fun and easy.

ASSET BUILDING

Citi provides underserved populations, including low- and moderate-income
individuals, with education about, and access to, mainstream financial products and
services to encourage them to accumulate, leverage, and preserve assets.

Family Financial Fitness Fair

Citi volunteers patrticipate regularly in the Volunteer Income Tax Assistance (VITA)
program, through which low- and moderate-income families and individuals are
provided with free tax preparation assistance and those who qualify for the Earned
Income Tax Credit (EITC) are helped to claim it. At a VITA site in West Valley City,
Citi participated in a Family Financial Fitness Fair presented by Community Action
Partnership of Utah in February 2009. Citi employees taught a workshop on
building and protect iunegredmstaxpepacnsand i t r €
greeters, and provided resources to help attendees establish banking relationships.

An estimated 300 people attended the fair and approximately 150 people were

helped to prepare their tax filings.
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Earn It. Keep It. Save It.

Citi contributions support United Way of Salt Lake" s wor k t o provi
challenged Utahns with the tools and information needed to save money and build
security thr oug hEamh Eeeplt. Sagenti andadUtah Sames s
programs. Earn It. Keep It. Save It. is a public-private partnership focused on the
federal Earned Income Tax Credit (EITC), which was created to help lift hardworking
families out of poverty by providing up to $4,500 in EITC tax refunds. Responding to
the fact that $50 to $80 million in federal EITC money is left unclaimed by Utahns
each year, United Way of Salt Lake uses the Earn It. Keep It. Save It. program to
raise awareness about the EITC and to help individuals and families file their taxes
and claim all the available credits. This program was supported also by a grant from
the Citi Foundation.

Utah Saves An intrepid Citi volunteer awaited the

) . ) . o inevitable on “Dunk Day,” a fundraiser for
The Utah Saves program, like the nationwide America Saves program on which it United Way in which employees agreed
was modeled, responds to the need to help Utahns deal with social and economic to risk a dip in return for contributions to

challenges. The program provides information, advice, and encouragement to people the organization.
who wish to improve their standard of living and gain peace of mind by paying down

debt; building an emergency fund; or affording a home, education, investments, or

retirement.

“We are deeply grateful for Citi’s ongoing partnership in this work. Many
thanks for Citi’s work to advance the common good in our community.”

- Deborah Bayle, President and CEO, United Way of Salt Lake

EDUCATION

Citi and the Citi Foundation are committed to supporting education programs that
prepare students for college and careers.

Motivating Academic Excellence

Citi proudly supports schools in Utah"s
financial sponsorship of i 4 . @h@dDavis Reads programs, which motivate students
by providing recognition and awards for good academic performance. In addition, Citi
volunteers contribute their efforts to
ways — such as when they were called on to conduct mock job interviews and help
students experience Regalgyatbwnkverftse” i n | oce

Teachers of Tomorrow

Citi also helped bolster the corps of teachers in Utah by supplementing the Davis
Education Foundation® s Teachers of Tomor rfdemompowo g
identifies students who would like to enter the teaching profession and provides
education courses with Weber State University that are accepted for credit in the

University"s teaching program. Teacher
understanding of what it means to be in the teaching profession and what
preparation is needed for that career.

$6,000 to the Davis Educational Foundation to support scholarships for participants
in the program.
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ChildSpree

I n Davis County, Citi volunteer sChidSprege c
program, which helps children in low-income homes or temporary foster care obtain
supplies and clothing for the upcoming school year. Citi contributes to the Davis
Education Foundation to sponsor this program, in which volunteers escorted the
children through a local department store before it publically opened its doors for the
day. Citi"s sponsorship funds hel ped

“We appreciate and honor our association with Citi and its great personnel.
While we may never know the entire scope of your influence, we are sure it is
large and far-reaching. We believe the future belongs to those who give the
next generation reason for hope.”

- Brent Severe, Davis Education Foundation

Opening ceremony at Davis
ChildSpree in Layton

ENVIRONMENT

In May 2007, Citi announced an unprecedented 10-year, $50 billion initiative to
combat global climate change. As part of this commitment, Citi has set a goal to
reduce its greenhouse gas emissions 10% by 2011 from a 2005 baseline. Citi has
also established various programs and initiatives to influence positive environmental
change. Citi was a lead developer of the Carbon Principles, announced in February
2008. The Carbon Principles prioritize energy efficiency and renewables and include
a set of enhanced due diligence guidelines for advisors and lenders to electric power
companies in the United States.

Making a Difference in Ogden

For several years, Citi has helped to rehabilitate local parks during the City of
Ogden, s Make a Difference Day. For exam)
at Pioneer Stadium at Lorin Farr Park in 2008 and planted trees at Fort Mound
Elementary School in 2009. More than 60 volunteers participated each time.

-

Above: Citi volunteers in Ogden painted
bl eachers at Lorin
Stadium on Make a Difference Day 2008.

HEALTH AND HUMAN SERVICES

Stepping Out for Health A few of the many Citi volunteers who participated in the
Each year, Citi employees in Utah conduct fundraisers for and March of Dimes” March or Ba
encourage participation in the March of Dimes* ( Mo D) Mz ' - g KL T
Babies walk and the American Cancer Society* s ( ACS) alo

Life, which takes place at Clearfield High School. Citi has -
suppl emented the employees"™ eff
organizations for a number of years.

In 2009, at a special onsite walk for MoD, 300 Citi volunteers
registered and approximately $6,400 was raised. For the 2008
ACS event, Citi volunteers raised approximately $3,000 for the
organization. To date in 2009, Citi volunteers are registered on
approximately 30 teams for the upcoming Relay for Life.
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VOLUNTEERISM

Vol unteerism has | ong been a part of Citiés
facilitated by the Citi Volunteers program. Every day, Citi employees around the world
contribute their time and talent to causes and organizations they care about. Each

year, many thousands of volunteer service hours are spent making a difference in our
local communities through projects and activities with local non-profit organizations.
Volunteer activities by Citi employees span a wide range and include building homes,
delivering food, cleaning parks, revitalizing schools, teaching financial education,
mentoring microentrepreneurs, as well as non-profit capacity-building and advisory
council/board service.

In Utah, Citi employees volunteered more than 5,090 hours during 2008.

Global Community Day o o
On a single day every year, Global Community Day (GCD), employees join together | ayton Citi Cards Site President Matt

in the nearly 100 countries where Citi works, to make a difference in their local Allred and his son helped to hang holiday

communities. In the three GCDs that have been held since the program was lights at Ogden®s C

inaugurated in 2006, more than 150,000 employees, friends and families participated ~Ogden City municipal staff shared

in thousands of volunteer projects in many hundreds of cities around the world. informally that, wi
help, they saved five days installing the

In Utah, nearly 400 Citi volunteers turned out on Global Volunteer Day in 2008 to decorations.

participate in a variety of activities. Some readied blankets for distribution to children
at Ronald McDonald Houses and The Christmas Box House. Each year, these
organizations give away hundreds of blankets to children who enter their doors, as a
comfort during difficult times. The Christmas Box House provides temporary shelter
and medical attention to abused children, while the Ronald McDonald House
provides a safe and close haven for families with children requiring medical attention
away from home.

Other volunteer projects on GCD 2008 included:
e renovating a Habitat for Humanity home in Ogden

« cleaning up Steed Pond in Clearfield, to it once again suitable for community enjoyment Citi volunteers made 100 blankets for the
e building planter boxes for the Boys and Girls Club gardening program Ronald McDonald House and The

Christmas Box House during Global

¢ cleaning modeling costumes for The Hale Center Theater Community Day 2008

« hanging holiday lights at Ogden City* s Chr i st mas Vil |l age

o with residents at the Riverdale Senior Center, sewing bags to hold essentials for children

. . . Below: In L n, Citi volunteer n
admitted to Shriners Hospital clo ayton, Citi volunteers donated

food to the Family Connection Center

In a food drive held during the week preceding Global Community Day, Citi food bank and packed it into boxes to be
employees in Layton donated nearly 4,000 items to the Family Connection Center  distributed to families for Thanksgiving
food bank. The employees then participated in a leadership project in which they dinner.

packed Thanksgiving dinner food boxes for families in need.
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Citi hosted a community and employee blood
drive through the American Red Cross on the
day before Global Community Day. Nearly 100
pints of blood were collected.

Each year, Citi conducts several blood drives in
Utah. In 2008, Citi employees contributed 351
units of blood to the MountainStar and Red
Cross blood services.

Presidentds Volunteer S

In order to encourage and recognize outstanding volunteer service among
Americans and inspire others to volunt
Civic Participation created the Presidt¢
are given to individuals who have completed 100 or more hours of volunteer service.

In 2008, 1,324 Citi employees qualified for the PVSA and served
a total of 327,667 volunteer hours with non-profit organizations.

Citi salutes our colleagues whose volunteer service to
our communities is an inspiration to us all.

Citi volunteers helped complete a Habitat
for Humanity house in Salt Lake City in

2008 Citi Recipients in Utah: 2009.
Rebecca Adams Teresa Hatch Marcelina Ostrowski
Cheryl Archuleta Kyle Kemper Shanea Pectol
Kristy Bass Michelle Manzanares Daniel Petersen
Kaylene Carter Travis Nicholson Myra Reed
Jaime Earnhart Cassandra Nye Kimberly Smith
Michael Edwards Michelle Smith
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GIVING TO ORGANIZATIONS BY
CITI BUSINESSES AND THE CITI FOUNDATION

In 2008, Citi business contributions to eligible organizations totaled $49,479,158 around the world. In
addition, the Citi Foundation made grants totaling more than $89.9 million to organizations in 89
countries and territories, resulting in combined global giving of more than $139 million.

The Citi Foundation is committed to the economic empowerment of individuals and families, particularly those in need, in the
communities where we work so that they can improve their standard of living. Globally, the Citi Foundation targets its strategic giving on
its priority focus areas: Microfinance and Microenterprise, Small and Growing Businesses, Education, and Financial Education and
Asset Building. In the United States and Canada, the Citi Foundation also supports Community Development programs. The Citi
Foundation works with its partners in Microfinance and Microenterprise, Small and Growing Businesses, and Community Development
to support environmental programs and innovations. Additional information can be found at www.citifoundation.com.

In Utah, business contributions to organizations were approximately $37,800 and Citi Foundation grants to non-
profit organizations totaled $82,500 in 2008. Business contributions and Foundation grant awardees include:

American Cancer Society Junior Achievement of Utah

American Cancer Society Great Western Division (Utah) March of Dimes

Aspen Institute Special Olympics Utah

Davis Education Foundation United Way Of Salt Lake

Family Connection Center Utah Community Action Partnership
Habitat for Humanity International Utah Pride Foundation

Habitat for Humanity Weber/Davis Counties Weber County School District Foundation
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